	Module Code
	MN 4132
	Module Title
	Consumer and Industrial Marketing

	Credits
	02
	Hours/Week
	Lectures
	2 
	Pre – requisites
	None

	GPA/NGPA
	GPA
	
	Lab/Assignments
	-
	
	

	Learning Objectives
To provide the students with knowledge of basic marketing concepts and applications.

	Learning Outcomes
To explain the basic marketing management concepts and theories. 
To be able to differentiate between different theoretical constructs of marketing and to demonstrate their respective applications in relation to real world marketing situations.

	Outline Syllabus 
· Marketing : Overview
· Marketing environment
· Consumer markets and consumer buying behavior
· Business markets and business buying behavior
· 4Ps of marketing including promotion and communication issues
· Product life cycle
· Market segmentation
· Competitive marketing strategies
· Marketing intelligence and marketing research
· International marketing
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