	Module Code
	MN4170
	Title
	Global Entrepreneurship

	Credits
	02 GPA
	Hours per week
	Lectures
	1.5
	Prerequisites
	Entrepreneurship

	
	
	
	Lab/Tutorials
	1.5
	
	

	Learning Outcome

On successful completion of this course, students will be able to:
· Appreciate and discuss contemporary global business concepts relating to culture and communication in a way that facilitates practical application in real world international engineering, business, social, and other professional settings
· Be aware of the global current events, business/leadership skills, cultural IQ, and communication strengths and weaknesses
· Demonstrate/practice advanced cultural cognizance and cross-cultural communication
· Have a greater appreciation for and desire to pursue a global career or run a global business


	Outline Syllabus

1. Global business in its historical, theoretical, environmental, and functional dimensions
2. Culture, globalization  and international business 
3. Business across cultures
4. Global leadership 
5. International trade 
6. International human resource management
7. International Financial Management
8. Virtual business organizations and virtual teams
9. International Communication 
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