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Message from the Vice-Chancellor 

It is with great pleasure that I warmly welcome you to the 

University of Moratuwa as the inaugural batch to our newly 

established Faculty of Business to pursue education leading to a 

brand new degree BSc in Business Science. 

University of Moratuwa has gained reputation as the best 

technological University in Sri Lanka.  It is the most sought after 

University by the students for education in many disciplines and by 

the employers for recruitment. The University’s overall employment 

ratio of all the courses at the time of the convocation is around 95%, 

the highest in any university in Sri Lanka and comparable to any 

world’s best university.   

With the vision of University of Moratuwa to be “the most globally recognized knowledge enterprise 

in South Asia” we strive to produce world class and highly employable graduates in an environment 

that provides a rewarding experience to our students and staff while being nationally relevant and 

internationally positioned in all our activities.  

Over the years, the University has developed into a prestigious seat for higher education in Sri Lanka 

and in the South Asian Region with outstanding achievements in education, research, sports and 

world competitions while significantly contributing for national economic development. Being a 

university always responsive to industry needs, the Faculty of Business, has been established to 

provide education in the evolving areas of Business Science while enhancing our eco-system to be an 

entrepreneurial university. 

I request all of you to make use of this golden opportunity to become outstanding pioneering 

professionals in your area. I also request all of you to conduct yourself in a manner that brings the 

University of Moratuwa to greater heights and to great repute. 

I wish all of you all the best in your studies and a pleasant stay at the University with joyful memories 

that will last your lifetime. 

 

Prof. Ananda Jayawardane 

Vice-Chancellor 
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Message from the Dean/ Faculty of Business 

Established in 1978 as an independent higher education institute, 

University of Moratuwa is one of the most prestigious Universities in 

the country today. Traditionally, the University has been a technology 

based higher education institute, having had only the Faculties of 

Architecture, Engineering, and Information Technology. Although, it 

has been producing high quality graduates in the above technological 

fields over the last four decades, the lack of business and management 

education at the University could be seen as a barrier for these 

graduates to become true leaders in the corporate world. 

In line with its strategic management plan, the University is now moving in a new direction to meet 

the challenges of the 21st century. One of the main global challenges affecting the University as a 

higher education institute is as to how to align its education programmes to suit future knowledge and 

skill requirements. With the rapid changes taking place in technology as well as in society , 

requirements of future workplace could be quite different to what they are today. The future skills 

requirements at the global as well as country level indicate the need for higher education in the area of 

Business Science and there was no dedicated Faculty in the University system here in Sri Lanka for 

this purpose.  

Having achieved resounding success in all its disciplines of higher education, the University of 

Moratuwa is stretching its boundaries to include business education in its portfolio. Facilitating this 

endeavor, the University added yet another feather in its cap when it established the Faculty of 

Business early this year. The Faculty of Business at the University of Moratuwa would be the first of 

its kind to offer the country’s first Bachelor of Business Science Honours degree programme.  

However, business education is not entirely new to the University; it has been successfully running a 

handful of MBA programmes for a considerable period of time. Also at undergraduate level, there are 

many modules in the areas such as general management, entrepreneurship, and management of 

technology offered in almost all study programmes. The links between business and technology had 

been identified by the University a long time ago and as a result, a new entity, named Department of 

Management of Technology was established in the Faculty of Engineering at turn of the new century 

enabling the recruitment of staff specialised in business related disciplines. Although, no 

undergraduate programmes were offered by this department in the past, it has done a commendable 

service to the University in both teaching and research undertaken in many business and management 

related areas until it became a part of the Faculty of Business recently.   
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Laying the groundwork for a dedicated Faculty of Business began somewhere in 2013 and it has taken 

almost four years of hard work to reach this moment in history, at which, the University could look to 

the future with confidence and inaugurate the Bachelor of Business Science programme with pride. 

The students of the Business Science degree programme will be able to select, depending on their 

academic performance, one the three specialisations, namely, Business Analytics, Business Process 

Management, or Financial Analytics in their second year.  

The students who enroll with this programme today make history as well. Not only that they become 

the first batch of students in the Faculty of Business at the University of Moratuwa, they will also be 

the first group of graduates in the country with the necessary knowledge and skills in business science 

to enter the industry in four years’ time. I warmly welcome all the students in the first intake of the 

Faculty of Business as they step into the University of Moratuwa and wish them a very successful 

journey ahead.  

 

Prof. N. D. Gunawardena 

Dean/ Faculty of Business 
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Message from the Registrar 

I am pleased to send this message to the Hand Book of the Faculty of 

Business in my capacity as the Registrar of the University of 

Moratuwa and also to welcome the First Batch of Students to the 

Faculty of Business of the University of Moratuwa. I think it as my 

duty to enlighten the new students about the Role played by the 

Registry in providing a conducive learning environment for them 

during the 4 years of study at the University. The registry is 

responsible for the provision of support services to the teaching staff and the students by way 

of providing all types of resources including Teaching/Learning material, residential, 

recreational, financial, health, counseling etc. to the best of its ability. 

I am proud to mention that we at Moratuwa have a very devoted and a dedicated team of 

Administrative Officers and Support Staff to provide all support and facilities necessary for 

the students to enrich their learning and ultimately to graduate from the University. 

I would also like to remind that, the students of the University have been maintaining the 

image of the University by excelling in academic work and by upholding the peaceful and 

cordial environment within the University during the past. I earnestly expect that the First 

Batch of Students will also continue the same tradition.  

Finally, I would like to wish the First Batch of students a very happy and successful stay at 

the University. 

 

A. L. Joufer Sadique 

Registrar 
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Welcome to University of Moratuwa 

The University of Moratuwa was previously known as Ceylon College of Technology, (CCT) 

Katubedda (Katubedda Tech) before gaining university status. Its roots go back to the 

Institute of Practical Technology, founded in 1960 to provide technician education. The 

Ceylon College of Technology at Katubedda first earned University status, as the Katubedda 

Campus on 15 February 1972. The Department of Architecture, then at Colombo, was 

transferred to Katubedda in the formation of this new campus. The Katubedda Campus thus 

began with one faculty, that of Engineering and Architecture. The first president was Dr. L.H 

Sumanadasa who steered the progress of the institution. It was established as the University 

of Moratuwa (UoM), Sri Lanka on 22 December 1978 under the Universities Act No. 16 of 

1978 and now operates under the general direction of the University Grants Commission. 

Today, the University of Moratuwa is the university with the highest undergraduate 

employability rate in Sri Lanka. Welcome to Sri Lanka’s finest centers of excellence in 

teaching, research, community extension and entrepreneurship. University of Moratuwa 

provides a student friendly state –of- art learning environment. 

The University of Moratuwa has four undergraduate faculties, namely, Faculty of 

Architecture, Faculty of Engineering, Faculty of Information Technology and Faculty of 

Business. These faculties have three, twelve, three and three Departments respectively. The 

Faculty of Graduate Studies was established in 2016 to enhance the postgraduate research 

culture in the university. It conducts and regulates post-graduate degree programmes. The 

Faculty of Business was established in February 2017. Currently, it offers the Bachelor of 

Business Science undergraduate programme and two Master of Business Administration 

programmes.  
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Vision and Mission of University of Moratuwa 

 

VISION 

To be the most globally recognized Knowledge Enterprise in South Asia. 

 

MISSION 

To be the leading Knowledge Enterprise for technological and related disciplines in South 

Asia by: 

 Providing transformative education in technological and related disciplines which 

nurtures the inquiring mind and develops knowledge and skills for facing global 

challenges; 

 Carrying out nationally relevant and high-impact research to expand the boundaries of 

knowledge and to enhance the national technological capabilities; 

 Providing expert services to the State, Industry and the Society as an internationally 

positioned Sri Lankan University; and  

 Contributing to sustainable, scientific, technological, social and economic 

development of Sri Lanka 
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Introduction to Academic Entities 

Message from Head/ Department of Decision Sciences  

Whenever I see the motto of the University of Moratuwa - “Wisdom is 

all wealth”, I remember the quote from late Mr Nelson Mandela 

“Education is the most powerful weapon which you can use to change 

the world”. I am happy and proud to be part of the team at University 

of Moratuwa who are geared towards providing an enriching 

education for the tomorrow’s leaders of the nation. On behalf of the 

Department of Decision Sciences of the Faculty of Business, I very affectionately welcome 

you to University of Moratuwa. 

At the Faculty of Business we want to produce graduates who would move beyond 

management as usual and use the power of data to drive smart decisions. We want to provide 

the skills you need to solve complex business issues in a range of environments with a 

challenging, rigorous education, and with support, coaching, and personalized attention. We 

believe strongly in the value of economics and statistics in the analysis of all business 

problems.  

As a student of Business Science you will develop the theoretical understanding and the 

practical skills to address current and future challenges of the businesses. Our program 

provides a broad spectrum of courses and labs to give you the expertise and proficiency 

needed to thrive in our modern society. Experiential learning opportunities like hands-on 

labs, project-based courses, research projects, and internships provide a solid foundation to 

work in interdisciplinary teams that invent the future. Our students will have tremendous 

opportunities in industry, government and academia. Business Science expertise is required 

across all sectors, making a career less vulnerable to changing economic conditions.  

At the Department of Decision Sciences in addition to helping you learn the core 

computational and analytical skills required to meet the challenges of today’s businesses, we 

take a personal interest in the development of all aspects of our students.  We want to make 

our graduates to be among the most sought after graduates by the industry. We are committed 

to enhancing our students’ ability to engage creatively and successfully in a global 

environment and strive for excellence in all aspects of our teaching, research, service and 
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administrative activities. I very sincerely hope that we would be able to achieve these dreams 

together. Let me conclude reminding you of some words from a former chancellor of the 

University, Late Dr Arthur C Clarke, “the only way to discover the limits of the possible is to 

go beyond them into the impossible”. I wish you all the bravery to push your limits to achieve 

the best in your lives. 

 

Vishaka Nanayakkara 

Head/ Department of Decision Sciences 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

Page 10 

 

 

 

Message from Head/Department of Industrial Management 

I am pleased to send this message to the students of first intake of 

Faculty of Business, University of Moratuwa as the Head/Department of 

Industrial Management. Faculty of Business was established to provide 

education in the emerging area of Business Science. The main goal of 

the programme, is to provide quality, education in Business Science. 

Whatever the eventual specialization of the degree, it is necessary that 

students get a rigorous and deep understanding of general business and management 

philosophies and concepts which will act as the foundation for further specialization. Taking 

this in to consideration, Department of Industrial Management aims to provide the knowledge 

pillar for the other specialized subjects offered by Department of Management of Technology 

and Department of Decision Science to build on and further.  

Department of Industrial Management focuses on fostering general business and management 

knowledge related to contemporary organizations among undergraduates. Hence, it will offer 

abroad array of modules including economics, organizational behavior, finance, 

entrepreneurship and international business among others. Department of Industrial 

Management will equip students with conceptual underpinning as well as vocationally 

relevant skills and knowledge in business and management. In addition, the department will 

focus on developing entrepreneurial spirit among undergraduates so that a substantial number 

of graduates become successful entrepreneurs.  

Finally, I would like to wish the First Batch of students a very happy and successful stay at 

the University. 

 

Dr. I. Mahakalanda 

Head/ Department of Industrial Management 
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Message from Head/Department of Management of Technology 

Having done a comprehensive analysis of Sri Lankan and global 

business operations and realizing the potential of Sri Lanka to become 

the analytic hub of Asia, University of Moratuwa,, embarked on a 

new journey by establishing a Faculty of Business and now offers the 

first ever degree program in Business Science in Sri Lanka. It is with 

great pleasure that I cordially welcome you to the University of 

Moratuwa as the first batch of Business Science. 

The Department of Management of Technology of University of Moratuwa was founded in 

1998 under Faculty of Engineering, to accommodate the increasing demand for the discipline 

of Technology Management in Sri Lanka. It has been rendering services to many 

undergraduate Faculties of the University of Moratuwa, ever since. Department of 

Management of Technology is the oldest academic Department in Business Faculty as it was 

transferred from Faculty of Engineering in 2017 when establishing the Business Faculty. 

Department of Management of Technology offers modules related to technology 

management of organizations and countries. Technology Management is considered as the 

most strategic and the essential factor in achieving sustainable competitive advantage for a 

nation or an organization. Technology management combines engineering, science, and 

management disciplines to plan, develop, and implement technological capabilities to 

accomplish strategic vision of an organization or a nation. Hence this department will provide 

valuable and in-depth multi-disciplinary knowledge in a critical area of development of the 

country. 

I would like to wish you a very happy and successful future. 

 

Dr. G. D. Samarasinghe 

Head/ Department of Management of Technology 
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Academic and Non-Academic Staff of Faculty of Business 

Dean, Faculty of Business 

Prof. N.D. Gunawardena 

 

Assistant Registrar 

Mr. D. Bandara 

 

Head/ Department of Decision Science 

Ms. D.E.W.V. Nanayakkara 

 

Head/ Department of Industrial Management 

Dr. I. Mahakalanda 

 

Head/ Department of Management of Technology 

Dr. G.D. Samarasinghe 

 

Professors 

Prof. S.W.S.B. Dassanayaka 

Prof. V.M. Wickramasinghe 

 

Senior Lecturers 

Dr. A.A. Pasqual 

Dr. K.D.P. Dharmawansa 

Dr. V.P.T. Jayawardene 

Dr. D.M. Mudalige 
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Lecturers 

Ms. G.N. Kuruppu 

Mr. C.M. Suwandaarachchi (On Leave) 

Ms. W.M.A.K. Wijekoon (On Leave) 

Ms. N.N.C. Pushpamali (On Leave) 

Mr. K.M.S. Senevirathne 

Ms. S. D. Perera 

Ms. N.C. Samarasiri  

Ms. J.R.H. de Silva 

Mr. Shenal Rajakarunanayake 

 

Academic Support staff 

Ms. E. K. S. H. Siriwardhana 

Ms. M. C. Kottagoda 

Ms. N. C. A. Fraser 

Ms. P. S. Madhubhashini 

Ms. R. P. D. I. Nikulos 

Ms. S. C. Jayathissa 

Ms. M.J.M. Perera 

 

Non Academic staff 

Mr. N. J. S. Kumara 

Ms. S. M. C. J. Ishanka 
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Other Academic Entities 

Undergraduate Studies Division 

The Undergraduate Studies Division (UGS) is functioning under Dean of the Faculty of 

Business to facilitate smooth functioning of academic activities and continuous 

improvements to the courses. The UGS handles work related to module registration of 

students, preparation of class lists, final marks sheets and provision of relevant information to 

the examination division. It also attends the work of coordination of the preparation of 

academic and examination time tables and coordination of the field selection. The current 

Director/ UGS is Dr. I Mahakalanda.  

 

Department of Languages 

The Department of Languages of University of Moratuwa was established in March 2016 

with the main objective of effectively addressing the language skills of the entire University. 

Prior to its establishment the English Language Teaching Centre (ELTC) of the University 

provided language-related services to enable new entrants to the University to switch to 

English as their sole medium of instruction, since a vast majority them obtain their school 

education either in Sinhala or in Tamil. The current Head of the Department of Languages is 

Mr. Sanath.J. Gunawardena (Ext. 3061).  

 

Career Guidance Unit 

The objective of Career Guidance Unit (CGU) is to help undergraduates obtain an orientation 

to the employment sector and develop transferable skills such as effective communication 

skills, leadership skills, teamwork skills, and management skills so that they will become 

productive and efficient members of the work force. CGU also facilitates potential employers 

to recruit undergraduates. The current director of career guidance unit is Dr. Satish 

Namasivayam (Ext. 1115). 
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Library                                                                                                                  

Welcome to Library, University of Moratuwa. We provide our students with the 

resources and study environment they need, to support them during the course 

of their studies. The library gateway is designed to provide a multitude of 

resources, both print-based and electronic as well as to offer detailed 

information about our ongoing services. The entire collection is included in its 

online catalogue:  http://www.opac.lib.mrt.ac.lk. You can find us on Facebook 

as well. 

Library can help you to locate, select and acquire information you 

need and we hope you will use the library as a place of learning, 

information and communication. We welcome everyone to explore 

the world of knowledge! (www.lib.mrt.ac.lk) 

Professional & Administrative staff 

 

Designation Name Tel Ext. 

Librarian Mrs. R.C. Kodikara   1501 

Senior Assistant Librarian/ Outreach & Community Mrs. T. M.Seneviratne   1503 

Senior Assistant Librarian / Periodicals/User 

Education 

Mr.  C.N.D. Punchihewa   1505 

Senior Assistant Librarian / Acquisitions Division   Mr.  K.G.A.P. Kiriella   1522 

Senior Assistant Librarian / IT  Division Mr.  A.D.B.  Kumara   1504 

Assistant Librarian / Reader Services   Mrs. D.N.T.Gunawardhana 1506 

Assistant Librarian/ Technical Services Mrs.A.K.U.N. Kodithuwakku 1517 

Assistant Registrar / Library Services   Mr. B.H.Perera 1502 

 

Opening hours  
 

Lending Section (3 rd Floor) Monday – Saturday  

Sunday 

7.30 a.m. – 7.00 p.m.  

Closed 

Learning Commons area(2nd Floor)  

Book return & renewal counter  
Monday – Sunday 

Monday - Saturday 

7.30 a.m. – 8.00 p.m. 

7.30 a.m. – 7.00 p.m.  

Periodicals & Special Collections 

Section (1st Floor) 

Monday –Saturday  

Sunday 

8.30 a.m. – 7.00 p.m. 

Closed 

Membership Counter 
(2nd Floor – entry floor) 

Monday – Friday 

Saturday 

Sunday 

8.30 a.m. – 4.00 p.m. 

8.30 a.m. – 6.00 p.m. 

Closed 

 

http://www.opac.lib.mrt.ac.lk/
http://www.lib.mrt.ac.lk/
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Student Welfare Services 

Student Counseling 

Although students who are admitted to University of Moratuwa have excelled in their 

academic activities, since they come from different social and socio economic backgrounds 

they may need support in adjusting themselves to be a member of one common social 

structure. During this crucial time period of adjustment, it is common and normal for these 

students to experience feelings of fear, anxiety, loneliness and low self-confidence.  

The university student counseling is committed to ensure the well-being of all university 

students who face such challenges during their stay at University. Counseling service has 

successfully assisted and motivated many students to overcome these obstacles and become 

successful graduates. The students are requested to make use of this valuable service which is 

dedicated to help students confidentially and with understanding. The counseling service has 

both male and female counselors, who are carefully selected and trained to assist the students.  

Currently the Chief student counselor is Prof. (Mrs) B. A. K. S. Perera (Ext – 7236). In 

addition, the professional counselor is available on weekdays at the counseling room (Room 

004) on the ground floor of L Block.  

 

Student Accommodation 

There are five male hostels and three female hostels operated by the University. The Warden 

for male hostels is Prof VSD Jayasena (Ext 3119) and the Warden for female hostels is Dr. D. 

Nanayakkara (Ext 2007).  

 

Canteen Facilities 

There are four main canteens and six other sales centers in the University. Canteen C1 is 

located in the new canteen building close to old gymnasium. Canteen C2 is located in the 

western wing of the Sumanadasa building. Canteen C3 operates from L-Block and Canteen 

C4 operates at Hostel Village Canteen premises. Canteen meals are provided to students at 

very concessionary rates.  
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Clubs and Societies 

The University Students’ Union is the major student organization of the University. In 

addition each faculty has its own Faculty Students’ Union.  

The clubs and societies of University of Moratuwa will help you develop your interests, meet 

like-minded people, indulge a hobby or simply socialize.  

S/No. Name of the Society  Contact Person Contact No. 

1 Architecture Awareness Group Archt. V De Silva 7123/7124 

2 Art Circle Society  Dr. (Mrs.) AA Hettiarachchi 7008 

3 Association of International Exchange of 

Students Engaged in Economic & 

Commerce (AIESEC) 

Dr. Pujitha Silva 3325 

4 Astronomical Society Prof. SR Munasinghe 3301/3317 

5 Buddhist Society Prof. SAS Kulathilaka 2000 Ext.2003 

6 Building Economics Students Society Prof. B.A.K.S.Perera 7236 

7 Catholic Students' Society  Dr. Ranga Rodrigo 3315 

8 Chemical Engineering Students' Society Prof.B.A.J.K. Premachandra 4102 

9 Civil Engineering Society Prof. WK Mampearachchi 2000/3061 

10 Classical Music Society Mrs. Anushika Hettiarachchi 7008 

11 Computer Society  Prof. Sanath Jayasena 3119 

12 Dancing Society  Mr.Kolitha Perera 7123/7124 

13 Drama Society Dr.Milinda Pathiraja 7123 

14 Earth Resource Engineering Society  Dr.AMKB Abeysinghe 5001/5025 

15 Electrical Engineering Society  Dr. (Mrs) JVUP Jayatunga 3202 

16 Electronic Club Eng. A.T.L.K. Samarasinghe 3326 

17 English Literary Association Mr. Susantha Hewa 3062 

18 Entrepreneurship Society Mrs. DEWN Nanayakkara 3114 

19 Fashion Design Students Society Dr. Padmini Vithanage 6018 

20 Gavel Club of University of Moratuwa Dr. Indika Sigera 1153 
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21 Highway Engineering Society  Prof. W.K.Mampearachchi 2024 

22 Information Technology Society  Mr. M.F.M.Firdhous 8112 

23 LEO Club Eng. A.T.L.K. Samarasinghe 3326 

24 Majlis -UI-Islam  Society  Mr. M.F.M.Firdhous 8112 

25 Mass Media Society  Archt. S Rathnamalala 7401 

26 Material Engineering Students' Society  Eng. S.P. Guluwita 5110 

27 Mathematical Society  Dr. U.C. Jayathilake 6305 

28 Mechanical Engineering Society  Dr. R.A.C.P. Ranasinghe 4503 

29 Mora Hiking Club Mr. HS Jayasena  7218 

30 Rotaract Club Dr. Ranga Rodrigo 3315 

31 Rowing Club Mr. NA Samarasekera 1153 

32 Sinhala Cultural Society  Dr. TSS Jayawardana 6011 

33 Social Science Association Dr. R.U. Halwathura 2217 

34 Student Chapter of the IESL Prof. (Mrs) N Rathnayake 2534 

35 Students' Christian Fellowship Dr. Shehan Perera 3116 

36 Tamil Literary Association Dr. K. Baskaran 2010 

37 Textile Engineering Students' Society  Mrs.R.M.V.S.Rathnayake 6008 

38 Town & Country Planning Students' 

Society  

Dr. (Mrs.) Wathsala 

Gunawardane 

7805 

39 Transport & Logistic Management  Mrs.B Abeysekara 1153 

 

In addition to societies and clubs, University of Moratuwa has many sports facilities. 

Whether you are a recreational gym-user or a performance athlete going for gold, sports 

facilities and coaches cater for you.  

 

 

 

 



 

Page 19 

 

 

 

University Health Centre  

Student welfare services include a University Health Centre. Registration is compulsory to 

get treatment from Health Centre. Treatments are free of charge. All new students must 

complete a medical examination for fitness at the Health Centre. The Health Centre provides 

preventive and curative service for physical and psychiatric illnesses. Dr. (Mrs.) N. H. 

Salgado is the University Medical Officer at the moment (Ext 1810). Dr. (Mrs.) T.N. 

Dissanayaka is the Dental Surgeon. The University also has a well-equipped Gymnasium to 

support health of university students.  

 

Industrial Training, Industry Collaboration and Special Events 

As partial requirement of the BBSc degree program it is compulsory for students to register 

for the industrial training module at the end of semester 5. Under this module, students are 

placed in a real business/industrial environment for a period of 24 weeks. The main reason 

business students need to do Industrial Training (IT) is so they are well prepared for a 

graduate job in their chosen field. It is a chance for you to put what you have learned at 

university to work in the kind of real-life situations you will come up against when you start 

your career. Industrial training gives you great experience during your Bachelor of 

Engineering degree including first-hand experience working as a business professional and 

applies your theoretical knowledge and methods to a real-life situation. You will also have a 

chance to work with other professionals and experience what it is like to work in a 

professional organization.  

While the faculty proudly hosts a staff of high caliber academics, informal links with foreign 

universities, professional institutes and the industry are exploited in academic teaching. The 

faculty has already engaged in discussions with many foreign universities to collaborate in 

future work.  

The International Conference in Technology Management (INCOTEM) is organized by 

Department of Management of Technology, University of Moratuwa with the support of Post 

Graduate Students annually. INCOTEM 2016 provided a platform for both local and 

international researchers and industry experts in Technology Management and 

Entrepreneurship to share their knowledge, experiences, perspectives and insights under the 
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theme technology management for sustainable development in emerging economies and 

INCOTEM 2018 is scheduled to be held on 10th January 2018 at BMICH Colombo. 

Academic and non-academic community from an array of fields, cultural and linguistic 

horizons gather together at INCOTEM and the stimulating sessions, networking opportunities 

and intellectual discussions expand expertise and leadership on technology management. As 

an undergraduate student you are expected to participate in and support in organizing this 

main event of the Faculty of Business. In addition, INCOTEM is a platform for you to 

publish your final year undergraduate research.  

As you are the in the first batch of Faculty of Business, you are encouraged and expected to 

come up with suggestions for special events that contribute to enhance student university 

experience. Some of the common events organized by sister faculties are as follows.  

● Annual religious events such as Sil in Wesak month, Iftar in Ramadan month, 

Deepavali in January and Christmas in December 

● The welcome party for the new batch intake 

● A talent show  

 

Laboratory Facilities and Resources at Faculty of Business 

The goal of Faculty of Business is to provide students with competences, skills and 

knowledge in technical fields as well as in the field of physiotherapy. Studies at Faculty 

combine theoretical knowledge gained during lectures, with practical knowledge that students 

have the possibility to acquire during practical training and laboratory classes. What is worth 

mentioning, students have the opportunity to extend their knowledge by reading teaching 

materials and problem solving exercises on the specially created SAP training computer 

laboratory. The practicals are carried out by academics and experts, guaranteeing a high level 

of knowledge development and skills. The Business Faculty has got well-equipped computer 

and workshops classrooms, administrative rooms and a library. 
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Career Prospects of Business Science Graduates 

BBSc graduates can anticipate a large demand from the industry as those who are specialized 

in a niche area of business. Business analyst, financial analyst, planning specialist, ERP 

specialist, operations manager, investment advisor, and risk analyst are some employment 

opportunities available to BBSc graduates. 

In addition, with the contemporary and wide knowledge of business and management 

embedded in the curriculum, it is expected that some BBSc graduates will also embark on 

any other job related to business management and become successful managers. Some of the 

graduates could contemplate to become entrepreneurs by starting their own new venture.  
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Undergraduate Degree Programme 

As a faculty that serves a focused undertaking for the benefit of business sector in Sri Lanka, 

the Faculty of Business has its own and unique vision. 

VISION 

To be an internationally renowned center of excellence in business science education, 

innovation, and research and student development resulting in positive transformations of 

traditional businesses  

MISSION 

We aim to produce students with the knowledge, skills and attitudes appropriate to the 

discipline of Business Science in preparation for a career in the broad areas of business and 

entrepreneurship through a supportive and stimulating learning environment 

Curriculum is the heart of any study programme. This curriculum was developed by taking 

into consideration the global trends in the applicable fields, understanding the present 

national and global human resource requirements in the relevant fields, using expert intuition 

in projecting those requirements for the future, evaluating similar programmes at world 

renowned institutions, learning from regional experiences and making use of the subject 

matter and pedagogical expertise available. 

The Faculty of Business will award a Bachelor of Business Science Honours (BBSc) degree 

in three specializations namely Business Analytics, Business Process Management and 

Financial Analytics. The first three semesters are common for all three specializations. From 

the fourth semester the students will specialize in one of the above areas. The students will 

have electives/ optional modules in some semesters which they can select based on their own 

needs, requirements and discretion.   

A student enrolled for the BBSc Hons degree has to follow a programme of study as a full 

time student for a period extending over a minimum of four academic years. In the case of 

transfer students this would be a minimum of two years depending on the semester of 

enrollment.
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Semester Coordinators 

Academic Level/Program Coordinators 

Pre- Academic Term Ms. D. E. W. V. Nanayakkara 

Semester 1 Dr. G. D. Samarasinghe 

Semester 2 Dr. D. M. Mudalige 

Semester 3 Ms. G.N. Kuruppu 

 

Programme Coordinator 

Programme Coordinator 

Business Analytics Ms. D.E.W.V. Nanayakkara  

Business Process Management Dr. I Mahakalanda 

Financial Analytics Dr. K.D.P. Dharmawansa 

 

Teaching and Learning Strategies 

In designing this new curriculum, careful attention was drawn to all these requirements to 

ensure that the graduates of this programme would be meeting all the attributes expected by 

the national and the institutional framework. In designing the learning outcomes, Blooms 

Taxonomy was used to identify and describe the educational outcomes of course modules. 

 The definition of a credit and allocation of credits for the subjects are in line with SLQF 

volume of learning requirements and special attention was given to the notional learning 

hours.  

 

The programme delivery will be in-line with University of Moratuwa’s learning culture of 

outcome based education (OBE) through student centered learning (SCL). The assessments 

will be based on the principles of OBE and SCL. Use of technology and case studies in the 

curriculum delivery is a paramount concern for the curriculum designers and lecturers.  
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Curriculum – Common Core (Semester 1, 2 & 3)  

Module 
Code 

Module Name Category 
Lectures 

hrs/week 

Lab/ 
Assignments 

hrs/weeks 
Credits Norm 

Evaluation 
(%) 

 

 

 

 

 

GPA NGPA GPA NGPA CA WE 

Semester 1 

IM1010 Microeconomics Core 2  2  

18 

 30 70 

DS1220 Mathematical Methods for Business - I Core 2  2  
 

 
30 70 

DS1210 Probability and Statistics for Business Core 1 3 2  
 

 
30 70 

IM1200 
Principles of Management & 
Organizational Behaviour 

Core 3  3  
 

 
30 70 

DS1010 Principles  of Programming Core 2 3 3  
 

 
70 30 

DS1910 
Seminar I -  Analysis of Business 
Environment 

Core 1 3 2  
 

 
100 - 

IM1210 Business Communication Skills  Core 1 3 2  
 

 
50 50 

IM1600 Financial Accounting Core 2  2    30 70 

Total time tabled hours       14 12       

Total for Semester 1   18 0   
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Module 
Code 

Module Name Category 
Lectures 

hrs/week 

Lab/ 
Assignments 

hrs/weeks 
Credits Norm 

Evaluation 
(%) 

 

 

 

 

 

GPA NGPA GPA NGPA CA WE 

Semester 2 

IM1610 Financial Management Core 2  2  

13 

 30 70 

DS1230 Mathematical Methods for Business -II Core 2 3 3  
 

 
30 70 

IM1400 Principles of Marketing Core 2 3 3  
 

 
30 70 

DS1020 Introduction to Database  Core 2 3 3  
 

 
30 70 

DS1920 
Seminar II -  Analysis  of Business 
Environment 

Core 1 3 2    100 - 

DS1900 Independent Study –I Core  3  1  1 100 - 

 
Total time tabled hours 9 15 

  
 

   

Total for Semester 2   13 1   
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Module 
Code 

Module Name Category 
Lectures 

hrs/week 

Lab/ 
Assignments 

hrs/weeks 
Credits Norm 

Evaluation 
(%) 

 

 

 

 

 

GPA NGPA GPA NGPA CA WE 

Semester 3 

IM2010 Macroeconomics Core 2  2  

16 

 30 70 

TM2200 Operations Management – I Core 2  2  
 

 
40 60 

IM2600 Management Accounting – I Core 2  2  
 

 
30 70 

DS2010 Management Information Systems Core 2  2  
 

 
30 70 

DS2910  
Seminar III -  Analysis  of Business 
Environment 

Core 1 3 2  
 

 
100 - 

DS2410 Introduction to Business Analytics Core 2  2    40 60 

DS2210 
Introduction to Stochastic Methods in 
Business 

Core 2  2  

 

 30 70 

TM2210 
Introduction to Business Process 
Management 

Core 2  2  
 

 
30 70 

 Total time tabled hours 15 3       

Total for Semester 3 
  

16 0 
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Common Module Details 
 

Module 
Code 

DS1210 
Module 

Title 
Probability and Statistics for Business  

Credits 2 
 

Hours/Week 

Lecture
s 

2 
Pre 

requisites 

None 

GPA/NGPA GPA Lab/Assign
ments 

3  
 

 

Learning Outcomes 

 

After completing this module, the students should be able to; 

 

1. Use a variety of fundamental probabilistic techniques to quantify the uncertainty 

of a random experiment  

2. Analyze and evaluate data using fundamental descriptive statistical techniques  

3. Apply rudimentary statistical techniques in analyzing business scenarios and 

problems and their limitations  

4. Constructing simple linear regression models and testing economic relationships  

5. Use statistical packages to analyze data and interpret the output 

 

Outline Syllabus 

 

1. Introduction to basic probability and statistics  

2. Data visualization techniques  

3. Descriptive statistics  

4. Fundamentals of data analysis  

5. Simple linear regression  

Assessment 
Continuous Assessment: 30%  
End of Semester Examination: 70% 
 
CA would consist of In class quizzes/exams, Laboratory classes and Report writing 

 

Selected Reference 

 

Freedman, D., Pisani, R., and Purves, R., Statistics, 4th ed., W.W. Norton and Company Inc., 

New York, 2007. 
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Module 
Code 

DS1010 
Module 

Title 
Principles  of Programming 

Credits 3 
 

Hours/Week 

Lectures 2 Pre – 
requisite

s 

None 

GPA/NGPA GPA Lab/Assign
ments 

3  
 

 

Learning Outcomes 

 

After completing this module, the students should be able to; 

 

1. Analyze simple computing problems. 

2. Use of procedural statements — assignments, conditional statements, loops, 

method calls — and arrays. 

3. Design, code, and test small programs in a selected programming language (e.g. 

Python) that meet requirements expressed in English. 

4. Explain basic searching and sorting algorithms. 

 

 

Outline Syllabus 

 

1. Introduction to Computers, 

2. Introduction to Programming, 

3. Elementary Programming 

4. Procedures and functions, iteration, recursion, arrays and vectors, strings, 

5. An operational model of procedure and function calls, algorithms, exceptions, 

object-oriented programming, and GUIs 

 

Assessment 
Continuous Assessment: 70%  
End of Semester Examination: 30% 
 

CA would consist of Laboratory classes, Assignments, Mid semester quiz and 

demonstrations  

 

Selected Reference 

 

Downey, A., Jeffrey, E., and Meyers, C., How to Think Like a Computer Scientist: 

Learning with Python. Green Tea Press, 2002. ISBN: 9780971677500. 
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Module 
Code 

DS1910 
Module 

Title 
Seminar I – Analysis of Business 

Environment 

Credits 2 
 

Hours/Week 

Lectures 1 Pre 
– 

requisit
es 

None 

GPA/NGPA GPA 
Lab/Assignme

nts 
6 

 
 

 

Learning Outcomes 

 

After completing this module, the students should be able to; 

 

1. Identify the key market segments that contribute to the national economy and the 

businesses operating within each segment 

2. Explain the significance of each market segment and its contribution to the 

economy, employment opportunities, potential growth 

3. Comparative analysis of each market segment with those in few selected countries  

4. Analysis of government fiscal policy and external trade 

 

Outline Syllabus 

1. Introduction to the key sources of, Central Bank, Treasury, Census and Statistics, 

Chamber of Commerce 

2. Case study of a key market segment in Sri Lanka 

3. Case study of a key market segment in a few selected countries 

4. Introduction to fiscal policy and external trade 

 

Assessment 
Continuous Assessment: 100%  

CA would consist of Fact finding missions, debates, posters, presentations and Report 

writing 
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Module 
Code 

DS1220 
Module 

Title 
Mathematical Methods for Business I 

Credits 2 
 

Hours/Week 

Lectures 2 Pre 
– 

requisit
es 

None 

GPA/NGPA GPA 
Lab/Assignm
ents 

 
 

 

 

Learning Outcomes 

 

After completing this module, the students should be able to; 

1. Demonstrate algebraic facility with topics including quadratic, exponential, 

logarithmic and trigonometric functions  

2. Formulate problems in the language of sets and perform set operations.  

3. Compute limits, derivatives, and definite and indefinite integrals of functions and 

their applications.  

4. Formulate and solve linear systems geometrically and algebraically (using 

vectors and matrices 

 

Outline Syllabus 

1. Introduction to sets  

2. Topics in algebra  

3. Topics in trigonometry  

4. Calculus of one variable  

5. Introduction to linear algebra  

Assessment 
Continuous Assessment: 30%  
End of Semester Examination: 70% 
CA would consist of In class quizzes/exams and team based projects 

Selected Reference 
 

Stewart, J., Redlin, L., and Watson, S., Precalculus: Mathematics for Calculus, 7th 

ed., Cengage Learning, MA, 2016 

Stewart, J., Calculus, Early Transcendentals, 6th ed., Thomson Brooks/Cole, CA, 

2008 

Bretscher, O., Linear Algebra with Applications, 5th ed., Pearson Education Ltd., 

Essex, 2014 
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Module 

Code 
IM1200 Module Title 

Principles  of Management  and 

Organizational Behaviour 

Credits 3.0 

Hours/Week 

Lectures 3 

Pre-

Requisites 

 

GPA/NGPA GPA Lab/Assignments  
 

 

Learning Outcomes 

Upon successful completion of this module, the students will be able to:  

1. Apply the knowledge on evolution of management theories. 

2. Possess awareness on the role of management in today’s organizations. 

3. Demonstrate the concepts of organizational behavior and its application. 

4. Apply the different approaches to organizational behavior and enhance the human 

relationships within the organization. 

Outlines 

1. The Evolution of Management Thinking 

2. Planning, Goal Setting, Strategy Formulation and Implementation 

3. Corporate Culture and the Environment 

4. Organizational Behavior – Introduction, Trends and Challenges  

5. Individual Behavior, Personality & Values    

6. Perceptions and Learning in Organizations 

7. Workplace Emotions, Attitudes & Stress 

8. Foundations of Employee Motivation 

9. Decision Making and Creativity  

10. Power and Influence in the Workplace 

11. Conflict & Negotiation in the workplace 

Assessments 

1. Continuous Assessment – 30% 

2. End of semester written examination- 70% 

Selected References 

Daft, R. L. (2012), New Era of Management , 10th Edition,  Cengage Learning, India  
McShane L. S., Von Glinow, M. A., & Sharma, R. R., (2005) Organizational Behaviour- 
Emerging Knowledge and Practice for the Real World, 5th  Edition Tata McGraw Hill.  
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Module 

Code 
IM1210 

Module 

Title 
Business Communication Skills 

Credits 2  

Hours/Week 

Lectures 1 Pre 

– 

requisit

es 

None 

GPA/NGPA GPA Lab/Assignme

nts 

3  

 

Learning Outcomes 

After completing this module, the students should be able to: 

1. Apply business communication strategies and principles to prepare effective 

communication for domestic and international business situations.  

2. Utilize analytical and problem solving skills appropriate to business communication.  

3. Participate in team activities that lead to the development of collaborative work 

skills. 

4. Select appropriate organizational formats and channels used in developing and 

making business messages and effective oral business presentations. 

5. Compose and revise accurate business documents using ICT.  

Outline Syllabus 

1. Interpersonal & Group Communication 

2. Preparing written, Spoken Messages, Resumes and Application Letters 

3. Reporting process & Research Methods 

4. Managing Data and Using Graphics 

5. Organising & Preparing reports and Proposals   

6. Designing and Delivering Business Presentations 

7. Oral Presentations 

Assessments: 

1. Continuous Assessment – 30% 

2. End of semester written examination- 70% 

Selected Reference 

Thill, J. and Bovée, C. (2012). Excellence in Business Communication (10th ed.). 

Upper Saddle River, NJ: Pearson Education International. 
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Module 

Code 
IM1600 

Module 

Title 
Financial Accounting 

Credits 2 
 

Hours/Week 

Lectures 2 Pre 

– 

requisit

es 

None 

GPA/NGPA GPA 
Lab/Assignmen

ts 

  

 

Learning Outcomes 

After completing this module, the students should be able to: 

1. Explain the concepts that underlie the preparation of general purpose financial 

reports. 

2. Demonstration of recording accounting transaction. 

3. Apply accounting concepts, principles and practices. 

4. Preparation of a set of financial statements for various forms of businesses and non-

profit entities. 

5. Analyse financial statements. 

Outline Syllabus 

1. Accounting information in its decision making context  

2. The statement of financial position and income statement  

3. Reporting and Interpreting cash flows  

4. Accounting for manufacturing concerns  

5. Incomplete records and non-profit organizations  

6. Cash flows and financial statement analysis  

Assessments 

1. Continuous Assessment – 30% 
2. End of semester written examination- 70% 

Selected Reference 

Hancock, P., Robinson, P., and Bazley, M. Contemporary Accounting A Strategic 

Approach for Users, 2015, 9th edition, Cengage Learning. 
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Module 
Code 

DS1230 
Module 

Title 
Mathematical Methods for Business - II 

Credits 3 
 

Hours/Week 

Lectures 3 Pre 
– 

requisit
es 

DS1220 

GPA/NGPA GPA 
Lab/Assignm

ents 
 

 
 

Learning Outcomes 
 

After completing this module, the students should be able to; 

1. Explain the calculus of multivariable functions and their applications in business  
2. Explain different univariate and bivariate probability distributions and their 

applications  
3. Formulate differential equations from physical phenomena and solve them  
4. Test simple linear hypotheses and their interpretation  
5. Explain linear statistical models and one way ANOVA  
6. Use statistical packages to do calculations pertaining to the above topics. 
7. Evaluate integral transforms (i.e., Laplace, Fourier) of piece-wise continuous 

functions and their applications  
8. Apply matrix algebra and related matrices to linear transformations 
9. Find the spectral decomposition of square matrices and its geometric 

interpretation 

 

Outline Syllabus 

1. Introduction to multivariable calculus  
2. Differential equations  
3. Introduction to complex analysis  
4. Integral transforms  
5. Linear transformations  
6. Univariate probability densities  
7. Bivariate probability densities  
8. Mathematical expectation  
9. Introduction to hypothesis testing  
10. Linear statistical models and ANOVA 

Assessment 
Continuous Assessment: 30%  
End of Semester Examination: 70% 

CA would consist of In class quizzes/exams and laboratory assignments 

 

Selected Reference 

Stewart, J., Calculus Early Transcendentals, 6th ed., Thomson Brooks/Cole, CA, 2008 

Bretscher, O., Linear Algebra with Applications, 5th ed., Pearson Education Ltd., Essex, 

2014 

Riley, K. F., and Hobson, M. P.,  Essential Mathematical Methods for the Physical Sciences, 

Cambridge Univ. Press, 2011 

Freedman, D., Pisani, R., and Purves, R., Statistics, 4th ed., W.W. Norton and Company Inc., 

New York, 2007 
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Module 
Code 

DS1020 
Module 

Title 
Introduction to Database 

Credits 3 
 

Hours/Week 

Lectures 2 
Pre 
– 

requisit
es 

None 

GPA/NGPA GPA 
Lab/Assignmen

ts 
3 

 
 

 
Learning Outcomes 

After completing this module, the students should be able to; 

1. Apply database processing concepts to solve the information requirements of 

organizations 

2. Apply database theory to the design and implementation of relational databases; 

3. Analyse and model business database requirements using Entity Relationship 

Diagrams (ERD); 

4. Analyse a database design and apply normalisation theory and techniques; 

5. Implement a database design using Structured Query Language (SQL); 
6. Query a database using SQL. 

Outline Syllabus 

1. Definition of a database, database management systems and their importance to 

business organizations. 

2. The importance and use of data models to design databases to meet business 

requirements. 

3. Identifying and documenting business rules. 

4. The relational database model. 

5. The conceptual design of databases using Entity Relationship Diagrams (ERD). 

6. The use of database normalisation techniques to complete database design. 

7. The implementation of a database design using Structured Query Language (SQL). 

8. The querying of databases using SQL 

Assessment 
Continuous Assessment: 30%  
End of Semester Examination: 70% 

CA would consist of Laboratory Classes, Report Writing and In class quizzes/exams  

 
Selected Reference 

Kroenke, D. M., and Auer, D. J., Database Processing Fundamentals, Design and 
Implementation (13th Edition - ISBN: 9781292004860; 12th Edition - ISBN: 
9780132570114) 13th edition Pearson ISBN-13: 9781292004860 
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Module 
Code 

DS1920 Module Title Seminar  II – Analysis of Business Environment 

Credits 2 
Hours/Week 

Lectures 1 
Pre/Co – 

requisites 

 

GPA/NGPA GPA 
Lab/Assignmen

ts 
3 

 
 

 

Learning Outcomes 

 

At the end of the module the student will be able to: 

 

1. Identify key public-listed companies and their market segment 

2. Explain the structure and business operations of selected companies 

3. Evaluation of contribution to the national economy of few selected companies 

4. Comparative Analysis of public listed companies in few selected countries 

 

Outline Syllabus  

1. Introduction to the key sources of information –Stock Exchange filings and annual 

reports 

2. Case study of a public listed company in Sri Lanka 

3. Case study of few public listed companies in selected countries  

Assessment 
Continuous Assessment: 100%  
 

CA would consist of Fact finding missions, debates, posters, presentations and Report writing 

 
 
 
 
 
 
 
 
 
 
 
 



 

Page 37 

 

 

 

 
Module 

Code 
DS1900 Module Title Independent Study - I 

Credits 1 

Hours/Week 

Lectures - 

Pre/Co – 
requisites 

 

GPA/NGPA NGPA Lab/Assignments 3 

 

 
 

 

Learning Outcomes 

 

At the end of the module the student will be able to: 

 

1. Select a market segment and a company operating within with justification  

2. Explain the key characteristics of the selected market segment and its 

contribution to the national economy 

3. Analysis of performance of the market segment 

4. Identify the key issues facing the selected market segment  

5. Explain the business operations of the selected company with the market 

segment 

6. Analysis of overall performance of the company using available data 

7. Present the findings of the study in the form of a professional report 

Assessment 
Continuous Assessment: 100%  
 

CA would consist of Fact finding missions, debates, posters, presentations and Report 

writing 
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Module 
Code 

IM1610 
Module 

Title 
Financial Management 

Credits 2  
Hours/Week 

Lectures 2 Pre 
– 

requisit
es 

None 

GPA/NGPA GPA Lab/Assignm
ents 

3  
 

 
Learning Outcomes 
 
After completing this module, the students should be able to: 
 

1. Demonstrate an understand of the financial environment within which the 

financial manager must operate; 

2. Discuss the concepts, principles and uses of cost of capital; 

3. Apply the knowledge of time value analysis to the practical valuation of risk-free 

assets. 

4. Analyse capital budgeting problems  

 
Outline Syllabus 
 

1. Introduction to finance 

2. The financial environment  

3. Security valuation  

4. Cost of capital  

5. Capital budgeting  

Assessments 

1. Continuous Assessment – 30% 
2. End of semester written examination- 70% 

 
Selected Reference 

Ross, Westerfield, Jordan, Essentials of Corporate Finance, 7 ed., McGraw-Hill, 

Irwin. (RWJ) 
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Module 
Code 

IM1400 
Module 

Title 
Principles of Marketing 

Credits 3  
Hours/Week 

Lectures 2 Pre 
– 

requisit
es 

None 

GPA/NGPA GPA Lab/Assignmen
ts 3 

 
 

 
Learning Outcomes 
 
After completing this module, the students should be able to: 
 

1. Demonstrate an understanding of the processes for analyzing, segmenting, and 

targeting customers in both consumer and business markets.  

2. Clarify the process of product development, brand positioning, and brand 

management.  

3. Explain the role of pricing in the firm’s decision-making process and common 

pricing practices.  

4. Evaluate common models of distribution and retailing.  

5. Analyze different marketing communication tactics (advertising, personal selling, 

public relations, direct marketing, and sales promotion).  

 
Outline Syllabus 
 

1. Marketing: creating &capturing customer value  

2. Analysing the marketing environment  

3. Managing marketing information  

4. Consumer markets &consumer and business buyer behaviour  

5. Customer-driven marketing strategy : segmentation, targeting &positioning  

6. Product and service marketing strategies  

7. Pricing strategies 

8. Distribution & Communication mix strategies 

Assessments: 

1. Continuous Assessment – 30% 

2. End of semester written examination- 70% 

 
Selected Reference 

Marketing, Grewal, D., Levy, M., Mathews, S., Harrigan, P., &Bucic, T. (2014).. Sydney, 

N.S.W.: McGraw-Hill. 
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Module 
Code 

IM2010 
Module 

Title 
Macroeconomics 

Credits 2  
Hours/Week 

Lectures 2 Pre 
– 

requisit
es 

None 

GPA/NGPA GPA Lab/Assignme
nts 

  
 

Learning Outcomes 

After completing this module, the students should be able to; 

1. Identify the  elements of aggregate demand and aggregate supply and its interaction 

to drive a free market economy 

2. Explain the basics of national income accounting and interference in a market 

economy 

3. Describe the causes and consequences of business cycles and long-term economic 

growth 

4. Discuss the roles of fiscal and monetary policy in fighting recessions and inflation 

5. Discuss the interaction between the domestic economy and the rest of the world and 

apply basic international trade and finance concepts to global pricing issues, including 

working with exchange rates 

Outline Syllabus 

1. Introduction to macroeconomics and basic concepts and theories.  

2. National income accounting and related concepts. economic growth, capital 

accumulation and growth policy.  

3. Aggregate demand and supply.  

4. Unemployment and Inflation.  

5. Basics in equilibrium in money and goods markets (IS-LM). 

6. Monetary and fiscal policy.  

7. Behavioral foundations in macro economics  

8. International linkages: exchange rate and balance of payments.  

9. Basics in money market operations including interest rates.  

Assessments: 

3. Continuous Assessment – 30% 

4. End of semester written examination- 70% 

 
Selected Reference 

Dornbusch, R., Fisher, S. and Startz, R.(2004), Macro Economics, 9th Edition, ISBN: 

0072823402 
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Module 

Code 
IM2600 

Module 
Title 

Management Accounting – I 

Credits 2  
Hours/Week 

Lectures 2 Pre 
– 

requisit
es 

None 

GPA/NGPA 
GPA 

Lab/Assignme
nts 

  
 

 
Learning Outcomes 
 
After completing this module, the students should be able to: 
 

1. Apply different types of cost allocation and explain their different roles for 

supporting strategic managerial decisions 

2. Prepare budgets and explain their use in strategic planning and control 

3. Apply variance analysis to support feedback analysis and strategic control 

4. Discuss suitable approaches to performance measurement and control in various 

types of organizations 

 
Outline Syllabus 
 

1. Introduction to management accounting. 

2. Cost volume profit analysis 

3. Theory of cost based pricing 

4. Introduction to traditional costing methods 

5. Inventory and process costing 

6. Activity based costing 

7. Budgeting and control 

 

Assessments: 
1. Continuous Assessment – 30% 
2. End of semester written examination- 70% 

 
Selected Reference 

 

Atrill P., McLaney, E. (2015). Accounting and Finance for non-Specialists, Pearson 

Education. 
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Module 

Code 
DS2010 

Module 

Title 
Management Information Systems 

Credits 2  

Hours/Week 

Lectures 2 Pre 

– 

requisit

es 

 

GPA/NGPA 
GPA 

Lab/Assignm

ents 

  

 

Learning Outcomes 

After completing this module, the students should be able to; 

1. Describe the role of information technology and management information systems 

in current business environment. 

2. Define the role of enterprise systems in organizations 

Outline Syllabus 

1. Strategic role of information,  

2. Organization of information, 

3. Information decision making requirements, 

4. Telecommunications and networking, 

5. Managing information resources, 

6. Cloud computing distributed processing, and current information 

systems/technology issues. 

7. Business processes, business process integration, and information technology for 

enabling the 

8. Integration. 

9. Selection and implementation of ERP systems. 

10. A part of the course will be set aside for demonstration and “hands on” exercises 

with one of the available ERP software 

Assessment 

Continuous Assessment: 30%  

End of Semester Examination: 70% 

Selected Reference 

Management Information Systems, Latest edition, By James O'Brien and George 

Marakas 

about:blank
about:blank
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Module 
Code 

DS2410 
Module 

Title 
Introduction to Business Analytics 

Credits 2 

 

Hours/Week 

Lectures 2 Pre 
– 

requisi
tes 

None 

GPA/NGPA 
GPA 

Lab/Assign
ments 

 
 
 

 

 
Learning Outcomes 
 
After completing this module, the students should be able to: 
 

1. Describe the basic concepts of Business Analytics (BA). 

2. Explain how managers use business analytics to formulate and solve business 

problems and to support managerial decision making. 

3. Evaluate business problems and determine suitable analytical methods 

4. Describe the processes needed to develop, report, and analyze business data. 

5. Compare and contrast different BA techniques 

 
Outline Syllabus 
 

1. Overview of business analytics 

2. Visualization/ data issues 

3. Introduction to data warehousing 

4. Introduction to data mining 

5. Introduction to decision modeling 

Assessment 
Continuous Assessment: 40%  
End of Semester Examination: 60% 

CA would consist of Laboratory Classes, Report Writing, Problem based learning and In 
class quizzes/exams 

 

Selected Reference 

 

Bill Franks. 2014. The Analytics Revolution: How to Improve Your Business by 
Making Analytics Operational in the Big Data Era (1st ed.). Wiley Publishing. 
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Module 
Code DS2210 

Module 
Title 

Introduction to Stochastic Methods in 
Business 

Credits 2  
Hours/Week 

Lectures 2 Pre 
– 

requisit
es 

DS1150 

GPA/NGPA GPA Lab/Assignme
nts 

3  
 

 
Learning Outcomes 
 
After completing this module, the students should be able to: 
 

1. Analyze continuous and discrete time stochastic processes  

2. Explain the concepts of stationarity, wide sense stationarity, and ergodicity and 

appreciate their significance  

3. Demonstrate fundamental stochastic processes such as Gaussian, Poisson, 

Markovian and Brownian motion  

4. Ability to solve a variety of business related problems to which stochastic process 

techniques can be applied 

 
Outline Syllabus 
 

1. Introduction to stochastic processes  

2. Properties of stochastic processes  

3. Markov chains  

4. Counting process  

5. Queuing  

6. Reliability theory  

7. Brownian motion  

Assessment 
Continuous Assessment: 30%  
End of Semester Examination: 70% 

CA would consist of In class quizzes/exams 

 
Selected Reference 

 
S. M. Ross, Introduction to Probability Models, 11th ed., academic Press, 2014 
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Module 

Code 
TM2210 

Module 

Title 

Introduction to Business Process 

Management 

Credits 2 

Hours/Week 

Lecture

s 
2 Pre 

– 

requisit

es 

None 

GPA/NGPA GPA Lab/Assign

ments 

  

 

Learning Outcomes 

After completing this module, the students should be able to: 

1. Explain the principles of organisational strategy, process design and the role of IT 

in BPM. 

2. Demonstrate process improvements in a business organisation (identify, model, 

analyse, improve, introduce, measure, and manage BP). 

3. Propose business solutions in written and/or verbal forms for process innovation 

and redesign projects.  

4. Device a BPM implementation strategy and implementation plan for an 

organization. 

Outline Syllabus 

1. Unit introduction. 

2. The enterprise view 

3. What is a business process? 

4. Process discovery and scoping 

5. Swim-lane diagrams 

6. Modelling and assessing the As-Is process 

7. The to-be process 

8. Lean and Six-Sigma approaches  

9. Managing processes 

10. BPM Technology 

Assessments 

Continuous Assessment - 30% 

End of semester written examination - 70% 

Selected Reference 

Sharp A. and McDermott P. 2009. Workflow Modeling : Tools for process improvement 

and application Development 2nd edition. Artech House, Boston | London. ISBN: 13: 

978 1 59693 192 3. 
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Module 

Code 
TM2200 

Module 

Title 
Operations Management – I 

Credits 2  

Hours/Week 
Lecture

s 

2 Pre 

– 

requisit

es 

None 

GPA/NGPA GPA Lab/Assign

ments 

  

 

Learning Outcomes 

After completing this module, the students should be able to: 

1. Define the role of operations in an organization 

2. Design an efficient and effective operations system to give required output. 

3. Use operations management techniques and tools to plan and control the activities 

of operations system. 

4. Develop and implement the programmes for improving the operations system. 

Outline Syllabus 

1. Product and process design 

2. Strategic capacity planning 

3. Location and layout planning 

4. Work organization and job design 

5. Supply chain management 

6. Demand forecasting 

7. Aggregate production planning 

8.  Inventory control 

9. Manufacturing resource planning (MRP, MRPII, ERP), Just-In- Time operations 

10. Operations scheduling 

11. Quality management 

Assessments 

Continuous Assessment - 30% 

End of semester written examination  - 70% 

Selected Reference 

ChaseR.B., Aquilano, N.J. and Jacobs, F.R. (2003), Operations Management 
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Module 

Code 
DS2910 Module Title Seminar III– Analysis of Business Environment 

Credits 2 

Hours/Week 

Lectures 1 

Pre/Co – 

requisites 

 

GPA/NGP

A 
GPA Lab/Assignments 3 

 

 

 

Learning Outcomes 

At the end of the module the student will be able to: 

1. Identify the key macroeconomic indicators of the country 

2. Explain the significance of the macroeconomic indicators 

3. Evaluate the macroeconomic performance of the country 

4. Comparative analysis of macroeconomic performance of few selected countries 

Outline Syllabus  

1. Annual reports from Central Bank and National Treasury  

2. Economic policies of the government 

3. External trade of the country 

4. Fiscal policies and government finance 

Assessment 

Continuous Assessment: 100%  

CA would consist of Fact finding missions, debates, posters, presentations and Report 

writing 
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Performance Criteria 

You may refer to the Performance Criteria available at the Faculty Office for more details. 

Frequently Asked Questions 

Question Contact Person Where? 

How do I register for the 

academic year? 
SAR/Examinations (Ext 1401) Examination Branch 

How do I register for modules? 
Director/ Undergraduate 

Studies (Ext 5200) 
L-Block- Faculty Building 

How can I get hostel 

accomodation? 

Male/Female Sub-wardens (Ext 

1801) 
Hostel Office 

How can I get assistance to find 

a private boarding? 
SAR/ Welfare (Ext 1831) Welfare Office 

How to get Mahapola 

scholarship/Bursary? 
SAR/ Welfare (Ext 1831) Welfare Office 

How to get bus/train season 

tickets? 
SAR/ Welfare (Ext 1831) Welfare Office 

What to do if I fall ill? Medical Office (Ext 1810) Health Centre 

What to do if I miss a practical 

or assignment in a module? 
Lecturer in Charge (Ext 5200) L-block-Faculty Building 

What if I miss an examination? SAR/Examinations (Ext 1401) Examination Branch 

What if I have a personal matter 

that affects my performance? 

Chief Student Counselor 

Examinations (Ext 7236) 
Counseling Office 

Whom to inform any security 

related matter? 

Chief Security Office (Ext 

1901) 
Security Office 
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Academic Calendar 

Week No 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 46 47 48 49 50 51 52

Start Date

0
1

-J
an

0
8

-J
an

1
5

-J
an

2
2

-J
an

2
9

-J
an

0
5

-F
eb

1
2

-F
eb

1
9

-F
eb

2
6

-F
eb

0
5

-M
ar

ch

1
2

-M
ar

ch

1
9

-M
ar

ch

2
6

-M
ar

ch

0
2

-A
p

r

0
9

-A
p

r

1
6

-A
p

r

2
3

-A
p

r

3
0

-A
p

r

0
7

-M
ay

1
4

-M
ay

2
1

-M
ay

2
8

-M
ay

0
4

-J
u

n

1
1

-J
u

n

1
8

-J
u

n

2
5

-J
u

n

0
2

-J
u

l

0
9

-J
u

l

1
6

-J
u

l

2
3

-J
u

l

3
0

-J
u

l

0
6

-A
u

g

1
3

-A
u

g

2
0

-A
u

g

2
7

-A
u

g

0
3

-S
ep

1
0

-S
ep

1
7

-S
ep

2
4

-S
ep

0
1

-O
ct

0
8

-O
ct

1
5

-O
ct

2
2

-O
ct

2
9

-O
ct

0
5

-N
o

v

1
2

-N
o

v

1
9

-N
o

v

2
6

-N
o

v

0
3

-D
ec

1
0

-D
ec

1
7

-D
ec

2
4

-D
ec

S1

V

V

V

V

S7

V

S5

T TE

S7S6

S3

S3 S4 S4 V EV

E

E

EV

E

S1
Year 1 

EV V

S8

VPA

V

V E

VS2 E

V

V
Year 4

Year 2

Year 3

V

 


